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Society of Plastics Engineers

2018
Communications Excellence Award 
Application
Purpose

To recognize Sections, Divisions, and Special Interest Groups that carry out highly effective communications within their groups and, optionally, with other parts of the Society during the course of one SPE year.  
Intent

The Communications Excellence Award covers the broad scope and complexity of communications in today’s information age.  It is intended to recognize all types and forms of communications as opposed to being focused on one medium or method of communication and information delivery.  
It is not a competitive award.  Rather, it is based on meeting or exceeding certain performance standards and accomplishment thresholds.

Eligibility

Any Section, Division or SIG meeting a minimum number of criteria out of a “menu” of criteria.  The Communications Committee will serve as the review committee to evaluate submissions.  

Frequency

There are no restrictions on how many awards per year can be made.  Recognition will be made for meeting certain performance standards.  

Levels of Achievement

Three levels of awards are available with varying thresholds that must be met for achievement.  These levels allow groups of all sizes and budgets to be eligible for recognition.

Communications Leader
This is the most prestigious level of the award.  It recognizes a full range of achievements in communications excellence.    

Notable Achiever
This level recognizes outstanding work in one or two particular areas.
Special Recognition
The level recognizes any achievement or differentiated performance at the discretion of the review committee.

Deadlines and Submittal Process

Completed Application Includes

· Communications Excellence Award Form
· Collateral materials as required

Deadline

Deadline for the submission of a completed application: January 26, 2018 
Recognition at ANTEC 2018 

Submittal process

The application process is electronic.  All materials must be received electronically in a PC-compatible format.  They must be sent in the form Microsoft Word (.doc), or Adobe Acrobat (.pdf).

Email: Submit your materials to kschacht@4spe.org.

Submission Cover Page

Section / Division / SIG Name: 

Contact Name: 

Phone Number: 

Email Address: 


Date: 

Enclosed: 

· Submission Form
· Collateral Materials
Must be received by SPE Headquarters no later than

January 26, 2018
Email: kschacht@4spe.org
Communications Excellence Award Submission Form
1. Newsletter/e-Newsletter
This category relates to the production of a readable newsletter with relevant and useful content that keeps members abreast of ongoing activities and events.  Editorial and consistency standards such as those outlined in the SPE Branding/Communications Guidelines will be considered in the review process.

· Samples of at least 2 newsletters (print or electronic) should be provided with the submission form.

2. Website

This category refers to full utilization of the SPE website to communicate with both members and potential members.  At a minimum, this includes keeping all events and activities posted on the mail SPE website, and keeping group pages up to date with current information and links.  If your group has a separate site, that site should be linked from the main website.  Information provided on your page on the main site and/or your separate site should be easy to use, provide useful and up-to-date information, and follow editorial and consistency standards such as those outlined in the SPE Branding/Communications Guidelines.
· Indicate how you’ve utilized the SPE website to communicate with your members.


· If you have a separate website for your group, provide the website address:  

3. Innovative Communication Tools

This can be anything that steps out of the bounds of common practice and breaks new ground.  Examples include online communications tools such as blogs, podcasts, the use of special events to promote membership, doing things with the local media/press to promote SPE, etc.

· Indicate what creative/innovative communications you’ve conducted over the past year.


· Provide examples of these communication tools.
4. Generational Reach in Communication
Explain how your group reached across different generations and utilized communication tools to reach as broad a generational cross section as possible (Boomers, Gen X, Gen Y and beyond).  This could include school or other public outreach programs such as supporting the PlastiVan or other local educational programs.

· Provide examples of these communications.

5. Successful Use of Two-Way Modes of Communication

Explain how your group attempted new ways to promote two-way communications with your constituency.  This may include the judicious use of surveys or other active social networking venues that promote timely feedback and discussion.


· Provide examples of two-way communications conducted over the past year.

6. Best Practices

Sharing of Best Practices is an excellent means of communication among SPE Groups.  Has your group done something that worked well for you this year?  Did you try something new relative to meeting programming, meeting location, social networking, conference programming? Providing examples of your best practices allows SPE staff to post them on the SPE website for review by all SPE groups. 
· List the best practices that have worked for your group this past year.

7. Branding and Communications Guidelines

As part of the review process, the Communications Committee Award Review team will rate each application on the appropriate use of SPE branding guidelines and the consistent application of SPE communication guidelines as outlined in the SPE Branding & Communications Guidelines.
· Provide examples of communication materials not already submitted to support this criteria.  
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